amo fenomens muasdienu slavas aréna.

Mg.sc.soc.

koledZa, 14/04/2018




«In the future, everyone will [
be world-famous for 15

minutes.»

Andy Warhol, 1968



Varas autoritate

Nosaka ienemamais amats, statuss, darbibas jomas specifika: jo lielakas iespéjas «apbalvot vai sodit» citus cilvekus, jo lielaka ir autoritate.

Rezultats: bailes, atkariba, kontrole.

Personibas autoritate

Nosaka individa zinasanas, prasmes, psihologiskas un moralas Tpa§Tbas.

Rezultats: ciena, harizma, sekosana un motivacija.

Slavas autoritate

Nosaka individa pa§s|aviné§ana, tiekSanas péc atpasztameas un pu blicitates, statusa un socialas pievilcibas.

Rezultats: va/adziba péc p/'eder/'bas, narcisms un pastaviga redzamiba.




Motivacija— Deivids Makklelands (McCelland, 71985)iz3kir tris

galvenas personTbas Vajadszas:

1.Vajadziba péc sasniegumiem (achievements)
2.Vajadziba péc varas (power)

3.Vajadziba péc attiecibam, piederibas (affiliation)







® Pirmas personas vardu «es, man, mans» Iietojums pieaudzis par 42% laika posma no 1960 — 2008*

® 57% studentu piekrit apgalvojumam, ka izmanto socialos tiklus pasreklamai, nacistiskam izpausmém un uzmanibas
ghsanai™*

® 2013. gada Vacija prezentétais pétijums par pasreklamas iespéjam Facebook vidg, liecinaja par pieaugosam “skaudibas”
pazimem starp sociala tikla lietotajiem. Tie emocionali reagéjot uz 3o sajatu, publicgja vel vairak pasreklamejosu saturu.
Pétijuma autori So fenomenu apziméja par self-promotion envy spiral.

® «Pasapzinasanas un pasvertibas trakumi ir galvenie nosacijumi, kas ir saistiti ar paSapmierinatibul»***

® ook at me generation —dzives mérkis ir k|at slavenam.****

*UCLA psychologist Patricia Greenfield’s study of word usage in over 700 000 American books
**2009 gada ASV nacionala aptauja
***)ennifer Crocer, psychologist, University of Michigan

****Pew Research Center polling data. The main survey was conducted Sept. 6-Oct. 2, 2006 among 1,501 adults including 579 people ages 18-29
'
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«Facebook wants us to see
our profiles as brand
Identities.»

Chris Baraniuk, a London-based writer




«It doesn’t really matter whether or not you like to think of
yourself as a brand or information about your life as a
commodity. That’s what you’re within a network like
facebook — a microfame.»

Chris Baraniuk, a London-based writer



Socialo mediju ietekme ir mainfjusi personTbas zimola tradicionalo izpratni

«...nav svarigi, ko tu pazisti, bet kas pazist
Tevi!»*

*Vitberg, 2009



«Personibas zimols ir uztvere citu cilveku pratos — uztvere, kuru jas varat palidzet radit un kontroleét.
Tirgd neviens nelidzinas jums. Personibas zimola izveide ir labakais veids, ka jas varat izcelties un

uzplaukt arvien skalaja un straujaja biznesa pasaulé.»

*Vitberg, 2009
|



«Kad man saka — jus esat stmbols, 1kona,
zvaigzne un tamlidzigi, man 1ir
janoskurinas. Jo es neesmu nedz paraka,
nedz gudraka, tas vienkarsi aug un
veldojas — tapat, ka aug koks, puke.
Faktiski tas nak lenam.»

Maksliniece DZemma Skulme




Ar ko sakt — ar izpratni

“Personal brands are distinctive, relevant, and consistent while your values and
commitments are distinctive. It is not a veneer, but results from und erstanding the needs

of others, wanting to meet those needs, and being able to do so while staying true to your

values. Relevance is a process that starts by asking what others need, value or expect.»

(McNally & Speak, 2004)



«dzilaka un smalkaka sajuta par
laimai... sasniegt personibas potenciala
jegpilnu 1zmantosanu.»

Personibas labizjuta (Eidemoniskais virziens)



3 iezimes ieksgjai /intrinsic/«neredzamo» motivacijai

® Aréjas (ariskigas) atzisanas neesamiba

® Absolta piekerSanas profesionalajam darbam

® Augsta atbildiba

Invisibles. The Power of Anonymous Work In an Age of Restless Self-Promotion, David Zweig, 2014



\

Amnesty International campaign «Making The Invisible Visible», London, 2010



http://www.amnesty.org.uk/

~ Autonomous Vehicle (AV) called Roo, named after our maternal animal fri
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. WE ARE Vcwnrﬂ:ls
FIGHTING &

RADICALLY cHangE
ove FOOD SYSTEM

http://therealjunkfoodproject.org/



“Are You An Invisible In A
World of Visibles?”
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